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4 Tools to Grow
Your Business




WHAT ARE YOUR CURRENT MARKETING EFFORTS?
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Tracking & Analysis

The Key Benefit of Online
Marketing is the ability to
track and analyze results, then

quickly iterate and adjust for
optimal performance




Website & blog

Online Directories

Review Sites

Social Networks

Micro Blogging

Rich Media

Mobile Apps

Industry Specific

Event Promotion




Website & blog

Google Ranking, SEO/CRO, Blogger, Wix, Squarespace, Instapage, WordPress
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» Control the content
A chance to tell your story.

» Define a clear message
What do you offer?

» Create a medium for contact
Invite feedback, questions...

» Provide links to other pages
Share your FB, Twitter...

» Update your content
Consistency in theme and info.



Website
The hub of your Online Strategy

» Most important area
» Definition of you and your message

» Central hub with links to other sites

» You control it




Website - Wix.com
Build your Website Today

Create

KWIX  vour stuming Website

t's Free

» Easy drag-and-drop website builderl
» No coding
» No previous design skills




Hot Leads

Opportunities

Proposals

New Customers

=

SEO / CRO

Search Engine Optimization / Conversion Rate Optimization

Helps drive traffic to your site

Work that takes
place separate
from your website

Website changes
tO increase rank



Online Directories

GCoogle Local/Maps, Yahoo Local, Bing

» Search yourself » Look for similar businesses
The power of Googlel f youre not listed, someone else isl

» Display correct
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Natural All Purpose Cleaner.
Making Cleaning More Pleasant.
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Review Sites

Yelp, Zagat, Chow, Lawyers.com

» Rely on word of mouth

_ _, People trust personal accounts
ERin Ao more than ads.

» Offer additional information
Yelp is a mobile tour guide.

N Nn-SBun 7 am 1:3 m Takes Reservationa: N R °

Good for Kids: Yes Delivery: No > e s p O n TO rz V I e w S
Acceopts Credit Carda: Yoo Take-out: Yoo

Parking: Street
Attire: Casual

v e e ot et Ve Thank those who provide feedback.

Edit Business Info i

Waiter Service: Yes

il Work Her

» Learn from your reviews
Don't make the same mistake twice!



Social Networks

Facebook, LinkedlIn

» Communicate with clients
Be involved with the conversation.

» Connect
% Associate your business with

related pages and people.

Eleve Restaurant

== _ - E ° °
' »Establish a following
=] ' N . Main St, Walnut reek. CA -

(925) 979-1677 MENU
@ ujourd hui 1 30 - 14:30,. 17:C0 - 21:00

A Prope Photos

Invite past clients/customers to




Personal Profile

LinkedlIn

Custom URL I n
, Title = Story

« Contact David Mitroff, Ph.D

David Mitroff, Ph.D.

Founder & Chief Consultant - Marketing Expert,
Keynote Speaker, Super Connector; Name Search:

[ ]
PiedmontAve.com Search for people you know from over 300 million
San Fr y Area | Marketing and Ad - professionals already on Linkedin

« Add David Mitroff, Ph.D. to your network

Founder, Chief Consultant at Pledmont Avenue Consulting, INC. Exampio: David MItroft, Ph.D

Founder, Chief Networker at Walnut Creek Events
Solutions Conaultant at LexisNexis (Reed Elsevier)
Mental Health Counselor at United Behavioral Health - UnitedHealth
Group Viewers of this profile aiso viewed..
ace ai
Samantha Tien
University of California, Berkeley Extension Business Development Associate at
California School of Professional Psychology - Alliant International
University
San Francisco State University
s00 an

30 people have recommended David

Aylisha Mendes
Office Administrator at DGA

Angels Liu
500+ connections Marketing Representative at Sony.
www.DavidMitroff. com

www.PiedmontAve.com Nichole Christofforaen

= R e -+ |nclude Contact info

Sam G.
manager/owner at ny pizza & pasta

Dawvid Mitroff, Ph.D. is a business consultant, marketing expert and keynote speaker who
founded Piedmont Avenue Consulting, Inc. (www PiedmontAve.com) where he advises on Melissa Wilent

leveraging technology to create brand awareness, strengthen loyalty and streamline processes Retall Operations Maven
with proven results. | N
b

Privacy dettings




Micro Blogging

Twitter, Tumbler

’ » Interact with daily events
" How can you relate to what's
The Pro Bowling Tour is rolling q O pp@n | n g?

through Dublin in 10 days! Get
your insider tips here: http://bit
/dHOZgR

» Remind everyone about events
Update information leading up to the
event.

» Invite new customers
Friend of a friend of a friend..




Rich Media

YouTlube, Podcast, Flickr, Instagram

» Appeal to the senses
The eyes are drawn to an
image/video first!

Ban & Jenys Caleriog Senvics - SarFrenciaco, CA 841D
Ly o

» Attract new customers
f the website quality is great, then

ocople assume the busingss quality is
great, as well.

» Entertain your audience
Get creative with images and videos.



Mobile Apps

FourSquare, Yelp, iPhone, SMS Text

» Stay in contact
People are ALWAYS on their smart

ohones

» Solidify your relationship
Make the client feel special for
receiving extra attention.

» Go the extra mile
This shows that youre following

through.




Industry Specific

East Bay Express, San Francisco Chronicle, DiabloMag.com

» Network within your group
Get the scoop on what's the latest anao
Qreatest.
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» Surround yourself with what you
want to become
Hang out with like-minded businesses.

» Help those who help you
You never know when youll neeo
something.




Industry Specific Example bBest of..." Sites




Event Promotion

Eventbrite, Meetup, FullCalendar.com

)

» Promote what you've got "“‘-wALNUTg
An event can attract more business. "Yﬂ CREEKE

» Collaborate with others

Constant Contact Social Media Workshop Star

Cet other businegsses involved. N e e 7t

nstal ontact Workshop and then be social (5:15pm-8:00p
Eleve Restaurant's elegant satting, during tha Network

~ Social Media Marketing Made S
Followed By Networking Event

FullCalendar

www.sfbayarea.fullcalendar.com

» Feature your calendar
The internet is a great way to

oublicize!
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®Wix enables everyone to design,
publish and host stunning HTML5
websites for free

'Easy drag-and-drop website
builder!

*No coding
®*No previous design skills

CREATE YOU
FREE STUNNII
WEBSITE

) customize. No codng. Geogls

START NOW



®Be organized with your schedule

®Look professional and give clients
and partners options

® Offer meeting maker in your
signature, social, website etc.

Y -
" :(Q, Let's talk!

It's that time of the year, to submity

report, If | can help in any way, don"l

contact me and I'll get back to you

Contact Me Today
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Constant Contact

'Easy tools for keeping track of your
lists

® Make email campaigns look
professional

® Track your open and click rates
easily



GO& )816 Alerts

® Keep track of mentions of your
company and competitors

® Be aware of what’s going on in
your industry in real time

® Use the found content for your
marketing plans



12 MONTH MARKETING CALENDAR
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A Build Your Brand Increase Brand Keep Learning
& Take Action Awareness & Improving

Next 30 days Next 60 days

» Make adjustments » Develop a more

to your Online comprehensive
Business and marketing plan
Personal Presence based on your
(test and see initial tracking
what works) and experiments
» Work on in social media.

inCreasing your » Attend another
brand awareness workshop or

on Social Media event




Find more at www.PiedmontAve.com/Resources
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8 David Mitroff, Ph.D.

Nd davidePiedmontAve.com
\ S10-/61-5895

f fbo.comPiedmontAve
Y twitter.com/DavidMitroff

in linkedin.com/in/DavidMitroff



