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BECOMING AN INNOVATOR

Being an Innovator
How to become an Innovator
What kind of Innovator are you?

Leveraging Online Technology

Leaving an Impact



“...the company may be saying ‘state-
of-the-art’ when the pragmatist wants
to hear ‘industry standard’.”

Geoffrey A. Moore, Crossing the

Chasm: Marketing and Selling
Disruptive Products to Mainstream

Customesrs




BEING AN

Who are innovators?
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There is no right or wrong

Regardless of
Age
Gender
Race
Education
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HOW TO BECOME AN INNOVATOR

Emerging concepts
Read books
Go to small conferences

Learn from industry leaders




‘“Look at the world around you. It may seem
like an immovable, implacable place. It is
not, With the slightest push—in just the right
place—it can be tipped.”




WHAT KIND OF INNOVATOR ARE YOU?

Personal Professional




“Technology will definitely
solve all our problems, but in
the process it will create
brand new ones. But that’s
okay because the most you
can expect from life is to get
to solve better and better
problems.”
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David Mitroff, Ph.D.

Business Growth Strategist, Keynote Speaker, Marketing
Consultant, Google Mentor, UCB Instructor, Professional
Connector ™ 20,000+

San Francisco Bay Area

Add profile section ~

More...

Piedmont Avenue
Consulting, Inc.

University of California,
Berkeley Extension

See contact info

See connections (500+)



TECH INNOVATORS
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LEAVING AN IMPACT

Expert Panels

Make a Podcast

Create a blog

Create Content
Interview other leaders

Write a book




LET'S KEEP IN TOUCH

Connect with me on LinkedIn
David Mitroff, Ph.D.

Visit
www. DavidMitroff.com
www.PiedmontAve.com




